
 

 

 

 

 

 

 

2015 Corporate Philanthropy Institute 

Authenticity 

The power in staying true to a company’s business, culture and values 

 

September 21, 2015 

8:00 a.m. – 6:00 p.m. 

UCSF – Mission Bay Conference Center 

San Francisco, California 

 

In an effort to align business with purpose, it’s clear that the private sector needs to carefully 

navigate the spaces between marketing and social benefit and public good and corporate benefit. 

To err on the wrong side of the equation is to tempt public scrutiny and mistrust. But doing it 

thoughtfully (and successfully) can garner goodwill, loyalty and most importantly—make a difference 

in the world. 
 

The 2015 Corporate Philanthropy Institute, presented by Northern California Grantmakers (NCG) 

and Silicon Valley Community Foundation (SVCF), will explore how companies are going about 

breathing authenticity and value into corporate engagement efforts. This year’s CPI will prepare 

professionals working in corporate citizenship and philanthropy to meet the challenges presented 

by this evolving dialogue on authenticity, purpose, values, and their intersection with business goals 

and interests. We’ll explore the big ideas presented by this conversation and then break it down into 

usable strategies, approaches, and actionable plans. 

 

Agenda: 

8:00 - 9:00 a.m.    Registration and breakfast  

9:00 - 9:15 a.m.    Welcome and CPI Overview  

9:15 - 10:15 a.m.    Opening Plenary: Marina Gorbus Auditorium 

10:15 - 10:30 a.m.    Break  

10:30 a.m. – noon    Breakout Sessions/Workshops  

 Advancing Diversity and Inclusion Through CSR Room 102 

 The Value of Authentic Partnerships Room 103 

 The Global Update: Expectations, Change & 

Challenges 

Room 101 

12:00 - 1:15 p.m.    Lunch  

1:15 - 2:45 p.m.    Breakout Sessions/Workshops  

 Early Stage CSR Development: A Primer Room 104 

 Authentic Communications Room 102 

 CSR Strategy Development Room 101 

2:45 - 2:55 p.m.    Break  

3:00 – 3:45 p.m.    Closing Plenary: Rick Ridgeway Auditorium 

3:45 – 4:00 p.m. Closing Remarks  

4:00 – 6:00 p.m.    Reception  
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Corporate Philanthropy Institute 

Join the Conversation 

     

We invite you be part of the conversation at today’s Corporate Philanthropy Institute.  Please join us 

via our social media channels below. Individual speakers’ Twitter handles can be found in the 

session descriptions listing. 

 

@siliconvalleycf 

@norcalgrant 

#CPI2015 

 

 

About Northern California Grantmakers 

Northern California Grantmakers (NCG) is a philanthropic community of individuals, foundations, 

corporate contributions programs, nonprofit intermediaries and other private and public 

grantmakers. NCG was started in 1965 to exchange ideas, improve cooperation among foundations, 

and increase their knowledge of community problems. Since its founding, the organization has 

grown to include over 150 grantmaking organizations and individuals, with combined grantmaking 

of more than $3 billion annually. Today the work of NCG’s continues to emphasize the sharing of 

ideas but increasingly is focused on meeting the professional development needs of members; 

nurturing collaborative philanthropy across issues and geography; and providing tailored services 

that address the unique needs of philanthropy. 

 

About Silicon Valley Community Foundation 

Silicon Valley Community Foundation makes all forms of philanthropy more powerful. We serve as a 

catalyst and leader for innovative solutions to our region’s most challenging problems, and through 

our donors we award more money to charities than any other community foundation in the United 

States. SVCF has $6.5 billion in assets under management. As Silicon Valley’s center of philanthropy, 

we provide thousands of individuals, families and corporations with simple and effective ways to 

give locally and around the world. Learn more at siliconvalleycf.org. 

 

 

  



 

 

Corporate Philanthropy Institute 

Session Descriptions 

 

Opening Plenary 

Marina Gorbis, Executive Director, Institute for the Future 

@mgorbis 

 

Marina Gorbis’ current research focuses on how social production is changing the face of major 

industries, detailed in her book, The Nature of the Future: Dispatches from the Socialstructed World. Her 

talk this morning will draw from that work and explore its implications for the future of business, 

philanthropy and for our world of corporate philanthropy & CSR. 

 

Morning Breakout Sessions: 10:30 a.m. – 12:00 p.m. 

 

Room 102 

ADVANCING DIVERSITY AND INCLUSION THROUGH CSR 

There is no doubt that diversity and inclusion are important and contributing factors to a thriving 

economy. As we think about employee retention, workforce development and our ability to be 

innovative and reflective of our consumer and customer base, it is critical to be purposeful in 

making diversity one of the company’s core business values. This breakout session features CR and 

Diversity experts at leading global companies, who will share best practices and learnings on how to 

approach and advance diversity and inclusion initiatives through corporate responsibility programs 

(e.g., employee engagement, grantmaking). Attendees will leave with practical tools to engage in, 

and further build upon, techniques which fold into a company’s larger strategy to achieve better 

business results. 

 

Speakers: Steven Pearson, IBM      @Ibm 

Reema Anand, KPMG LLP     @kpmg 

Machelle Williams, Volkswagen Group of America  @machelledw 

Moderator: Cedric Brown, Kapor Center for Social Impact   @cedbrownsaid 

 

Room 103 

THE VALUE OF AUTHENTIC PARTNERSHIPS 

CSR professionals understand that the strength and resilience of their partnerships with nonprofit 

organizations significantly impact their programs’ success. But how do companies build these strong 

partnerships and maintain or dissolve these relationships amidst changes in programmatic focus or 

funding levels? Drawing on expertise from both the social and private sectors, this breakout session 

features a diverse set of perspectives from leaders in our field who will address these questions and 

equip participants with strategies for navigating these challenges. 

 

Speakers: Suzanne Gilbert, Seva Foundation    @seva_foundation 

Lakshmi Karan, Genentech Foundation   @genentech 

Emma Leggat, StubHub     @emmaleg8 

Moderator:  Manuel Santamaria, Silicon Valley Community Foundation @SVCFsantamaria 

 

  



 

 

Room 101 

THE GLOBAL UPDATE: EXPECTATIONS, CHANGE, AND CHALLENGES  

The CSR landscape is constantly evolving from increased demands for corporate community 

investments to the continuing growth and demand for employee engagement. This session will 

provide a snapshot of some of the major trends across the globe, from the big issues in China and 

India around NGO regulations and mandatory philanthropy, to the latest from the UK on mandating 

paid volunteer time off, to significant efforts to drive employee engagement like IMPACT 2030. 

 

Speakers: Berit Ashla, Rockefeller Philanthropy Advisors   @beritashla 

Birger Stamperdahl, Give2Asia     @bstamperdahl 

Moderator: Amy Millington, eBay      @ebay 

 

Afternoon Breakout Sessions: 1:15 – 2:45 p.m. 

 

Room 104 
EARLY STAGE CSR DEVELOPMENT: A PRIMER 

If you are new to the field of corporate social responsibility, your company is just starting to build a 

CSR strategy, or you’re interested in scaling an existing program, this session is for you. During this 

interactive workshop, attendees will discuss newly released data revealing the diverse ways in which 

companies in the Bay Area are doing CSR as well as engage in frank conversations about the 

challenges, successes, and learnings that face those that wish to create or improve a CSR program. 

With real world examples, and a case study from an up and coming player in the CSR space, 

attendees will leave this workshop with a deeper understanding of how to do impactful CSR, 

regardless of the age or stage of your company’s program, as well as a concrete action plan 

designed to help you take your company’s program to the next level. 

 

Facilitators: Milicent Johnson, Tipping Point Community   @milicentjohnson 

Krista Moatz, Pop Sugar     @kristamoatz 

 

Room 102 

AUTHENTIC COMMUNICATIONS: DELIVERING THE “REAL” MESSAGE  

Convoluted messaging about CSR efforts or philanthropic programs can sabotage great efforts 

before they start. They may be an indication that you’ve created something so complicated that no 

one else may understand, leading to alienated employees, consumers, community leaders, 

investors, and other stakeholders. In this session, participants will learn about communications and 

outreach strategies that resonate with the targeted audiences and that truly and authentically 

reflect company goals through its community investment and engagement. 

 

Speakers: Grace Kim, GoodCorps      @grace_k 

Alan Marks, eBay      @almarks 

Helen Vollmer, Edelman     @helenvollmer 

Moderator: Julie Lata, Applied Materials     @julie_lata 

 

  



 

 

Room 101 

CR STRATEGY DEVELOPMENT: HOW IS GROWTH & SUCCESS CHANGING CORPORATE 

PHILANTHROPY?  

Business growth, economic climate and success both in the Bay Area and nationwide has companies 

rethinking, recalibrating, and developing new strategies for investing in communities. For some 

companies it’s about placing community first, for others it’s improving the alignment between 

community interest and business interest, and still for others it’s increasing and exploring how a 

company leverages the resources it has to offer the community.  There is also a values, ethics, and 

responsibility discussion that undergirds this shift or evolution in strategy. This session for 

companies with established efforts will examine how CSR and philanthropy strategy is evolving in 

the wake of these tectonic shifts in economy, expectations, community needs, and business growth. 

Participants will gain an understanding of how companies’ strategies are changing; what it may 

portend for philanthropy in the region and nationally; and how their approach to CSR may need to 

evolve.   

 

Speakers: Carrie Varoquiers, Workday Inc.    @workday 

Robert Hildreth, SYPartners     @sypartners 

Kari Hayden Pendoley, Rodan + Fields    @karihayden 

Moderator: Susan McPherson, McPherson Strategies   @susanmcp1 

      

Closing Plenary 

Rick Ridgeway, Vice President of Public Engagement, Patagonia 

@patagonia 

 

The mission of outdoor clothing and gear company Patagonia is to build the best product, cause no 

unnecessary harm, and to use business to inspire and implement solutions to the environmental 

crisis. Founded by Yvon Chouinard in 1972, Patagonia continues to be an industry leader in both the 

quality of its products and service delivery, and its responsible business practices. Rick Ridgeway has 

been a member of the Patagonia family since the 1970s and an integral part of the leadership team. 

His keynote today will provide insight into Patagonia and how the company starts and ends each day 

in an authentic nature, as its operations and culture are led by transparency and values. 

 


